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3a CBOO MHOIMOBEKOBYIO
MCTOPUIO Cpe3aHHble
LLBETbI CTa/In Ba>XHbIM

3/1EMEHTOM KY/NbTYpbl
B pa3HbiX CTpaHax

n obpenn pernoHasnbHble
ocobeHHOCTH

NHTepecHble haKTbl O LBETAX

Mcnonb3oBaHme cpe3aHHblX LBeToB 6epeT cBoe
Hayano B [lpeBHeM ErvnTte, rae pacteHus urpanu
Ba)kHY0 poJib B puTyanax. MNogobHbiMm o6pazom
LBETbl MCNO/b30Banu Takxe B [peBHel peumn un
Pume

PazButne hopncTnkn Hayanocb B CpeaHEBEKOBOM
EBpone

Bo BpeMeHa BUKTOpMAHCKOM AHrAnKU 6bin
pacrnpocTpaHeH 53blK LIBETOB — pa3Hble€ BUAbI

M OTTEHKWN pacTeHU UMeNn CBOWN 3Ha4YeHUs B TanHOM
ananore. Hanpumep, KpacHbli — cMmBon nto6By,
6€enblil — YMUCTOTbl, PO30BbIA — HEXHOCTU

LiBeTbl — odunumanbHbIi CUMBOT MHOIMUX
rocyaapcTts

B AnoHunu xentaga 16-nenectkoBas xpusaHTeMa —
OAWH N3 CMMBOJIOB CTpPaHbl, ONMLETBOPSIOLLNIA
CONHUE, [oNrosieTme, cHacTbe M MMNepaTopcKyo
BNacTb

Bo ®paHUMN «rnaBHbIM rocyAapCTBEHHbIM>» LIBETKOM
ABMAETCAa NUIng, B AHMNMKM — KpacHasa posa

NcTouHnkn: aHanu3 Strategy Partners

B AHrIMM NUnnu — He Nyywunii Nnogapok, 3TOT
6enbin UBETOK CMMBOJIM3UPYET CMEPTb

Bo ®paHunm xe nunung, oouH U3 CUMBOSIOB CTpaHbl,
SABASETCS OT/IMYHbLIM BblIOOPOM ANS TOPXKECTBEHHbIX
c/yyaes

B Poccun He NpUHATO AapuUTb YETHOE YUCIO0
LUBeToB — 3TOT 0b6blyan yxoauT eule B A3blyeckue
BpeMeHa, Korga 4eTHble Yyncaa accoummpoBanmch
C 3aBepLlleHneM LunKna

A B CLLA a10XUMHa po3 ABMSeTCs KIacCMYeCKUM nogapok
ANns Bo3/1t06n1eHHOoN

B AlnoHMK TakXXe CNOKOMHO OTHOCATCS K ByKeTaM U3 YeTHbIX
LBETKOB — €C/IN UX TOSIbKO He 4 (YNCII0 «CMepTu»)

B asmaTckux cTpaHax cpe3aHHble LIBETbI YAacTo
HecyT rnyboKuin CUMMBOJIM3M, CBSA3aHHbLIN C peNUruen,
Ky/NbTYpPOM M MOBCEAHEBHBLIMU TPaANLINSIMU

B Kntae cpesaHHble UBEeTbl HEKOTOPbLIE CYUTAIOT
«MepPTBbIMN>»>, MO3TOMY B CTpaHe 4aCTO AapAT ropleyHble
LiBETbI

NoTockl B LWpun-JlaHke — nobumbiii uBeTok byaabi,
MUX NPUHOCAT B XpaMbl Kak gap
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B Poccun camblie nonynsapHble UBETbl — pO3bl

Po3bl

« [ouTu BCe KpynHbIe TEMIMYHbIE KOMMJIEKChI
B Poccum cneunanmsnpytotcs Ha
BblpalyMBaHMM po3

+ B Poccuio po3bl NOCTaBASAOT U3 DKBaAOpa,
KeHunun, HnaepnaHaoB v Apyrux CcTpaH

* DTO KNaCCUYECKMN NoAapOK Ha AHWU POXAEHUS
MU BO BpeMs CBMAAHMN, MO3TOMY CrpoC —
MeHee Ce30HHbIN B CpaBHEHUU C APYTrUMKU
uBeTaMmun

+ OrpoMHoe pa3Hoobpasune pazMepoB U
OTTEHKOB

Camble TpeHa nocneaHnx
pacrnpocTpaHeHHble Nnetr — HeobbluHble
pO3bl — KpacHble LiBE€Ta U OTTEHKMU

n 6enble

UcTtouHmku: PocctaT; ITC; aHanu3 Strategy Partners

CTpyKTypa pblHKa Cpe3aHHbIX
useToB B Poccum, Mnpa wt./roa

14%

5

~2
MAPA LWT.

18%

8%

XpusaHTeMmbl

+ MNonynsapHbl 6narogaps 6onbwomy
pa3Hoobpa3unio LBETOB M BNAOB
(KycToBblEe, OAHOr0/10BbIE)

* HuaepnaHabl — KpynHENLWNIN MOCTABLMK

NBosaukun
+ TluMk cnpoca npmxoantcsa Ha 9 Mas

« LiBeTbl NpUBO3SAT B OCHOBHOM W3 CTpaH
HO>xHOIM AMepuKmn

TroNbnaHbI

* [loyTn Becb 06bEM NoTpebneHus
npuxoanTcsa Ha 14 ®eBpans u 8 MapTa

NMpouune uBeTbI

« TakXe pacnpocCTpaHeHbl TUInNn,
opxuaen, MMMO3bl (B Npeaasepumn
8 MapTa) v np.




Kak u B Poccun, po3bl — caMble MonynsipHble LUBETbl B 60/IbLUMHCTBE

cTpaH Mmpa. OQHAKO B HEKOTOPbIX rocyaapCcTBax eCTb CBOU
KyJNIbTYPHble 0CO6EeHHOCTH

CTpyKTypa pblHKA LBETOB B pa3HbIX cTpaHax!

\
Caypnosckas
Apasus
B psge cTpaH € pacTywmM CpeHMM K/1acCoM MAET OpUeHTauus Ha
e bpasunus 9% 3anagHbii CTUNb NoBeAeHus, bnarogaps Yemy po3a CTaHOBUTCS
YHUBEpcasibHbIM MogapKoM
D= joap | 1s%
K 4 W, Penurna vrpaet BaxHyto ponb B UpnaHamm, 4to obbsacHsaeT
™~ OTHOCUTENbHO BbICOKYIO A0SO JIN/INKA — AaHHbIN LBETOK
Npnanans 10% I 17% 7% NCNOMb3YIOT B MEPONPUATUAX, CBA3AHHbIX C TPAYPOM
_
- )
BeHrpus 41% I 8% 18% Xpu3aHTeMbl B BeHrpuun nioan ncTtopmyecku Bbipallmsann B CBOUX
W, X03g9MCcTBax. ITO, Kak n 6onee HMU3Kas LeHa OTHOCUTENbHO pPo3,
4. KOxHas N 06BbACHAET NONYAAPHOCTb LIBETOB B CTpaHe
9, 27% I 40% 12%
s Kopes
-_— Hu3skas nonynspHOCTb pO3 BO MHOIMMX CTpaHax Asum obycnosneHa
@ Taunavg 36% 17% . 25% TpaanunaMn. PasnnuHble LBETbI UMEKT rMyboKoe KynbTypHoe
- 3Ha4veHune
° BbeTHaMm 17% | 21% Tak, xpusaHTeMa B OxHON Kopee — TpaAWLIMOHHBIN LBETOK A/
NMpasgHUKOB, MaMSATHbIX AHEN N 0dDULMANBbHBIX LLEPEMOHUNA,
@® SnoHus 350, 40% 4% a B SANOHUM OHa ABISETCHA HaLMOHANIbHbIM CUMBOJIOM
_/
Posbl reozanku [l Opxuaen XpusanTtemor Il Nunun Mpoune

1 — npou3BOACTBa LUBETOB B 3TUX CTpaHax pasBUTO OTHOCUTESIbHO cnabo, MO3TOMY AaHHbIE MO UMMNOPTY penpe3eHTaTUBHO OTPaXatoT CTPYKTYPY PblHKA

UcTtouHumku: ITC; aHanu3 Strategy Partners SP 4



Kpome cayanToB, AOBOJIbHO 4YacTO LUBEeTaMmn CBOUX OSIN3KNX UMEIOT
BO3MOXHOCTb nopaaoBaTtb xutenun tOAP, UpnaHann n KOXXHOW
Kopewu

B cpeaHeM poccusiHe
B MapTe MOryT KynuTb

okosio 35 6ykeToB po3 CpeaHAA UeHa KpaCcHOM po3bl, CKONIbKO MOX>XHO KyNnuUTb
aonn./wrt. 6ykeToB M3 11 po3 Ha
cpenHo0 3apnnarty B mecau?!

Caypnosckas

@ Apasus 713
@ Bpa3znnus 3,0 1 7
\_ ¥
» IOAP
& 3,0
‘ WMpnaHaus 7,9
A
B
eHrpus 9,8 13

2% [OXKHas

< Kopes 5,0

N
@l Tavnaua 6,3 6
-
° BbeTHaMm 4,1 6
@® Anonusa 6,9 28

MCTOUHMKWN: faHHble CAalTOB LBETOYHbIX Mara3mHoOB; cTaTuctmdyeckme 6asbl cTpaH; aHanm3 Strategy Partners SP 5



PelwwleHungq,
/ KoTopble paboTatoT

KoHcTaHTMH Bnacos
e A
=

+7 (916) 855-63-12
vlasov@strategy.ru

OcTtaBaTecb C HAMM Ha CBA3MU

HOBOCTW pbiHKa, MHOPMaLMS O Mepax roCnoAAEPKKHU,
nccnenoBaHUa M KOMMEHTApUM 3KCNEPTOB — Ha HalLEM calTe M B COLUMAbHbIX CETAX

121099, r. MockBa, yn. Komnosuntopckas, 4. 17

t.me/strategy strategy.ru +7 (495) 730-77-47 | inbox@strategy.ru
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